SOW overview

KS5 Year 13- Exploring the 4 Concept
areas; developing evaluative readers

Scheme of | and creators; making industry-read Exam Specification (!
Work Foci: = succeeders: . ¢ ! applicaZle) o Edugas{C620QS)
Film Industry, Influencers/Socials and
NEA
The Westgate School Curriculum Intent
aspirational relevant, engaging, active learning

skills and knowledge #equippedforlife.

develop vocational understanding of the media and its role in
contemporary culture, society and politics; understand how media
shape our perceptions of the world through the representations, ideas
and points of view they offer. The media has real relevance and importance in
our lives today, providing us with ways to communicate, with forms of cultural
expression and the ability to participate in key aspects of society. Media
industries employ large numbers of people worldwide and generate significant
global profit. The globalised nature of the contemporary media, ongoing
technological developments and more opportunities to interact with the media
suggest their centrality in contemporary life can only increase. Students will be
well placed to pursue a career in the industry and to extend into degree level
outcomes.
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At the end of these SOW, a

Westgate Student will...

Key subject knowledge that pupils

should know by the end of this

SOW?

e Media Language types —such as
fonts, shots, sounds, costume
and editing. Narrative theory

Key Skills that will be developed by
the SOW

Industry links and relevant learning in
this SOW

e Knowledge retention and

) . application
* Media Audiences- demography e Inference skills/semiotic
and psychography awareness e BBFC and Film Regulations

e Media Industries — regulators,
producers, economic factors

e Media Representation- ways of
reading and how meaning is

Analysis of a range of textual
types

Write terminologically
Explain points and ideas

e Magazine Publishing workshop
e Music Industry Issues
e SEGRO —industry regulations

constructed

e Social, cultural and political
contexts surrounding creation
and content of media products

e Evaluative skills — reaching
judgements and conclusions

Key preparation for the next phase — Further
Education/post-school life
Through the Media Set Products, pupils would

Previous phase links — KS4

B ClREB S have developed their knowledge of the

SOW build on prior . . . . -
learning and Building on or replacing prior Media Assessment Objectives (A01, AO2 and A03)
prepare students appreciation in those who've done GCSE. |\ hich have overlap with late Key Stage 3 and
However, this unit factors in those who . .
for the next , , creates a strong sense of progression with
haven’t done GCSE, as it recaps the core i ]
phase? regards to the key learning outcomes and aims.

skills and concepts needed for the

course. Learners will gain personal development in

their consumption, tech-savvy abilities to

interface with industries and markets, growing
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as discerning readers of bias and ideological
agenda, whilst also preparing for careers in Film
and TV, journalism, marketing, the public sector
and production.
How does this
SOW take account | Film Industry — local studios involved. Production, marketing and distribution factors.
of local context?
How does this Links to Psychology and Sociology for impacts and influences, audience psychology and
SOW link to other | business studies; Links to Art with visual coding; Photography for shot composition, framing
areas of the and lighting. Links to English with decoding reading verbal code and constructing sentence
Westgate and whole text level responses. Links to social sciences for the background contexts of
curriculum? adverts and demography of audiences.
Disadvantaged students can be Challenge is provided through:
provided with the following support: e Video clips are differentiated
e (Class materials and slides shared e Access to advanced subject
Disadvantaged on Teams knowledge
. . . Challenge .
Support e Video clips have subtitles e Toread arange of critical
e Access to revision guides, copies of texts
the texts e Supra-curriculum
e Seating plans expectations
SEND students can be provided with Reading support is provided
the following support: through:
e Adapted resources/instructions Students who e Reading overlays
SEND Support | ® Dual coded linguistic breakdown of | need support e 1-1support from the teacher
rubric in Test elements with reading e Guided questioning
e Summaries of the texts e Dual coded ppts and visuals
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Yr. 13

12 hours a fortnight.

Active Learning
Overview

®
o

At least one
Cumulative Subject
Test (CST) per term.

Autumn Term

Spring Term

Summer Term

Topic and activities

Component 3: NEA — coursework- learners
consolidate AO3 working and complete their NEA
work, polishing analytical skills

Re-shooting/re-drafting: completion of production
Submission of practical production

Component 1: Section A — Music Video
Introduction: Language and Representation

Set Product 1 — Formation — Beyoncé - learners

consider contexts in MVs- such as Katrina, “deep

south” identity, postmodernism, new historicism
and SONY

Theoretical approaches- learners develop autonomy
in application of theory in a group setting

Set Product 2 — Riptide — Vance Joy - Analysis of
ideologies and issues represented in music video

TEST- Analytical cross-comparison of MV texts

Boost- Theoretical approaches- learners receive
modelled best practice and work collaboratively to
deconstruct- developing confidence and thinking
skills

TEST- End of Unit Assessment Cross-comparison
(CST)

Topic and activities

Component 1: Section B Introduction to Radio Set
Product — BBC Radio 4 ~-Woman’s Hour (Extracts
from at least one podcast selected by the centre)

Component 1: Section B Introduction to Video
Games Set Product — Assassin’s Creed IlI: Liberation
and Valhalla Video Games Franchise: Audience
effects; Industry issues; Marketing & promotion of
products; Cross-media convergence & synergy

Theoretical approaches

Comparison of products — exam focus - learners
develop comparative writing toward mastery,
removing theory writing frames and exploring ideas
at protracted length (yet measured)

TEST- Radio short questions

Boost- develop Section B rubric- learners consolidate
knowledge of the nature of SB rubric, choosing
options which apply to the foci, developing
confidence

End of Unit Assessment — AC Franchise range of short
tasks (CST)

HALF TERM

H Component 2 Section C: Online Media
Introduction and Industry overview; Media
Language; Representation — Zoella- learners explore

Topic and activities

Revision/exam practice

PUBLIC EXAMINATIONS
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Boost/REACT on MV exploration

HALF TERM
D Component 1: Section B Industry & audience

Set Product 1 — |, Daniel Blake (2020 assessment) —
Black Panther (2021 assessment)- these mini
assessments allow the learner to identify the

difference in the question type, with more scores

given to recall and application than inference or

interpretation

Academic theories attached Marketing and
promotion materials

Theory Cultural Industries - learners evaluate the
theory in perspective

Set Product 2 — |, Daniel Blake - learners understand
the British film industry, the genre of social realism,
and the pressures in the digital age of advertising
and the method of Ken Loach around the product

Marketing and promotion materials Theory Cultural
Industries

Academic Theories attached to Audience & Industry
- refresher

Comparison of products — exam focus

TEST- Industry and Audience

Boost- Audience and Industries

End Of Unit TEST- (range of short tasks on Film Industries)
(CST)

and know the online influencer impact and the
contexts of the online digital age

Industry Zoella Blog Audience Magazine

Language — Attitude: Online, Representation,
Industry, Audience

Attitude Theoretical Approaches- learners
independently construct presentations and insights
into the magazine’s contexts

TEST- Comparison of products — exam focus

Boost- Revisit publishing and Influencing- learners
develop revision, presenting and recap skills

End Of Unit Assessment and Boost/REACT (CST)
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Knowledge

e  Exploring gender and racial representations in
the music industry- Gilroy's Post-Colonial
Theory.

e Analyse representations considering wider
context and desired audience response-
context in the text- Van Zoonen and bell hooks

e  Consider how products are shaped by wider
industries of which they are a part-
Hesmondhalgh

Knowledge

e  Branding and franchising

e  Digital convergence and democracy
e Queer Theory

. Marxism and Hegemony

e  The 4™ and 5™ Estate

Knowledge

e  Revision techniques

Skills Skills Skills

e Analysis of unseen texts e  Evaluation of media theories in terms of how e Revision skills
e  Application of full range of theories from useful they are for certain products

across the framework e Analysis and cross-comparison of Set Products
. Independent research and construction and Unseen products

skills e  Debate and team-working skills
. Reading for inference . Deconstruction, Joint and Individual

construction of magazines elements
L]
Subject Specific Vocab Subject Specific Vocab Subject Specific Vocab

Cultural industries, Cultural capital, Niche audience,
Cultural Imperialism, Paradigmatic syntax,
postmodernism, pastiche, homage, intertextuality,
post-structuralism,

Marketing and advertising, commercial, horizontal
and vertical integration, golden ratio, Z-layout and
Rule of Thirds, slogan, composition
Diegetic/non-diegetic sound, active/passive
audience, synergy, textual poaching, intertextuality

e Whole course synoptic and glossary

Assessment

Sub-topic tests every 4-6 weeks

At least one Cumulative Subject Test (CST) per
term.

1) UCAS Test

1) AC Franchise and Radio- range of short
tasks (CST)

Post-half term

Exam practise tasks in line with expected examination texts
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2) Analytical cross-comparison of MV texts
(CST)

Post-half term

3) Range of short Film Industry tasks —
Industry and Audience foci (CST)

2) Comparison of Influencer/online products
—exam focus (CST)

Common
Misconceptions

Satire is earnest

Representation and Narrative theory crossovers

Radio is dead

Audiences cannot be producers

Wider Reading

BBC Bitesize Introduction to Media

Mrs Fisher’s YouTube Page

Media Theory for A level — Mark Dixon

Resource (edugas.co.uk)

The Bridge [Media Studies, A Level, WJEC]

Resource (edugas.co.uk)

Media Studies Coursework | Information and Support

Digital Culture: Understanding New Media — Glen
Creeber and Martin Royston

(media-studies.com)

Cross Curricular

>3

Links to Art with visual coding, Photography for shot
composition, framing and lighting. Links to English
with decoding reading verbal code and constructing
sentence and whole text level responses. Links to
social sciences for the background contexts of
adverts and demography of audiences.

Links to English with cross-comparative writing. Links
to History with 1950s and post-millennial contexts.
Layout links to Art.

Links to Art and Photography- layout and semiotic
meaning construction. Links to social sciences and RS-
portrayal of angel Sterling and the basis for his activism.



https://www.bbc.co.uk/bitesize/subjects/ztnygk7
https://www.youtube.com/channel/UCUKrxp4BcJrGLzmqAhCjASg
https://resources.eduqas.co.uk/Pages/ResourceSingle.aspx?rIid=1979
https://cheatography.com/churger/cheat-sheets/the-bridge-media-studies-a-level-wjec/
https://resources.eduqas.co.uk/pages/ResourceSingle.aspx?rIid=970
https://media-studies.com/coursework/
https://media-studies.com/coursework/

