
SOW overview 

Scheme of 
Work Foci: 

KS3 Year 9- Exploring the 4 Concept 

areas; developing evaluative readers 

and creators; making industry-ready 

succeeders 

Exam Specification (If 
applicable) 

Eduqas (C680QS) 

The Westgate School Curriculum Intent 

We aim to nurture students in an aspirational environment with relevant, engaging, active learning 

experiences where students develop the skills and knowledge to become #equippedforlife. 

At the end of this SOW, a 
Westgate Student will... 

develop vocational understanding of the media and its role in 
contemporary culture, society and politics; understand how media shape our 
perceptions of the world through the representations, ideas and points of view 
they offer. The media has real relevance and importance in our lives today, 
providing us with ways to communicate, with forms of cultural expression and 
the ability to participate in key aspects of society. Media industries employ large 
numbers of people worldwide and generate significant global profit. The 
globalised nature of the contemporary media, ongoing technological 
developments and more opportunities to interact with the media suggest their 
centrality in contemporary life can only increase. Students will be well placed to 
pursue a career in the industry both locally, and nationally. 

Key subject knowledge that pupils 
should know by the end of this 
SOW? 

Key Skills that will be developed by 
the SOW 

Industry links and relevant learning in 
this SOW 

• Media Language types – such as 
fonts, shots, sounds, costume 
and editing 

• Media Audiences- demography 
and psychography 

• Media Industries – regulators, 
producers and monitors 

• Media Representation- ways of 
reading and how meaning is 
constructed 

• Knowledge retention and 
application 

• Inference skills/semiotic 
awareness 

• Analysis of a range of textual types 

• Write terminologically 

• Explain points and ideas 

• Sky News 

• BBC and CRS radio 

• British Newspapers 

• Music Industry online 

• SEGRO – advertising and marketing 

How does this 
SOW build on prior 

learning and 
prepare students 

for the next 
phase? 

  

Previous phase links – KS2 Key preparation for the next phase – KS4 

Building on English Media and Art 
exposure, this SoW introduces the 
fundamental aspects of Media Studies 
prior to the subsequent SoWs exploring 
them more fully in a range of contexts,  

Through the Media Set Products, pupils would 

have developed their knowledge of the 

Assessment Objectives (A01, A02 and A03) 

which have overlap with Year 10 Key Stage 4 

and creates a feeling of familiarity with regards 

to the key learning outcomes and aims.  

How does this 
SOW take account 
of local context? 

Slough industrial contexts are referenced and explored throughout the SoW 

How does this 
SOW link to other 

areas of the 

Links to Art with visual coding, Photography for shot composition, framing and lighting. 
Links to English with decoding reading verbal code and constructing sentence and whole 
text level responses. Links to social sciences for the background contexts of adverts and 
demography of audiences. 
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Westgate 
curriculum? 

Differentiation/Support for Student Groups 

Disadvantaged 
Support 

Disadvantaged students can be 
provided with the following support: 

• Class materials and slides provided 
before the lesson 

• Video clips have subtitles 

• Access to revision guides, copies of 
the texts 

• Seating plans 

Challenge 

Challenge is provided through: 

• Video clips are differentiated 

• Access to advanced subject 
knowledge  

• To read a range of critical 
texts 

• Supra-curriculum 
expectations 

SEND Support 

SEND students can be provided with 
the following support: 

• Adapted resources/instructions 

• Dual coded linguistic breakdown of 

rubric in Test elements  

• Summaries of the texts 

Students who 
need support 
with reading  

Reading support is provided 
through: 

• Reading overlays 

• Teaching Assistants 

• Guided questioning 

• Dual coded ppts and visuals 
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Yr. 9  
 

6 hours a fortnight. 

Active Learning 

Overview 

 

 

At least one 

Cumulative Subject 

Test (CST) per term. 

 

Autumn Term Spring Term Summer Term  

Topic and activities, Knowledge and Skills 

Intro to Media  

Language of Magazines and Adverts: learners 

become aware of the four concepts and how to 

read media 

Ways of reading- Barthes Codes: learners develop 

layers of meaning~- denotative, connotative and 

mythic 

Narratology- learners become aware of story as a 

vehicle for meaning, identity and ideology 

TEST (Advertising) 

Boost- (Image, Text, Layout) 

END OF UNIT TEST - (comparison of Set Product and 

Unseen advert) (CST) 

HALF TERM 

Technical Devices and Media Terms 

Camera and Movement- to know key terms and apply 

them for meaning 

Sound and Editing 

Mise-en-scene 

TEST (Technical Devices) 

Topic and activities, Knowledge and Skills 

Advertising Recap Quality Street – Intro & Language- 

learners develop understanding of key concept areas 

considering historical context (AO4) 

Quality Street – Genre and Forms, Social Context, 

Representation, Audience effects, Research Activity- 

learners become aware of audience psychology, 

demography and step into autonomous research and 

presentations 

This Girl Can – Intro & Language- learners know key 

print layout terms and can begin to link to brand and 

audience as explanation 

This Girl Can – Advertising Industry links, Social 

Context, Representation, Audience effects  

TEST Unseen text- Are You Beach Body Ready? 

Boost- Unseen text- Are You Beach Body Ready? 

Learners revisit and stretch answers for more detail 

and can write in a more complex prose response  

END OF UNIT TEST- Ready Cross-ad comparison 

Analysis Practice (CST) 

HALF TERM 

The Bond Brand: Intro – learners develop awareness of 

brand, industry and iconography 

Topic and activities, Knowledge and Skills 

Magazines – Intro Magazines- learners become aware 

of magazine conventions and key terminology 

Context Magazines – Front Covers, Intro to Pride, 

Vogue (Malala), Language, Vogue Representation- 

learners develop understanding of how texts change in 

context 

Magazines – Intro to GQ (Sterling), GQ Language, GQ 

Representation Magazines- learners explore audience 

and brand, identifying key differences and making 

explanations thereabouts 

TEST Component 1 Q1a+B+C on GQ Image, Text and 

Layout 

Boost- Vogue Magazine layout- learners grow 

confidence in textual reading and key print-based 

terminology 

END OF UNIT TEST Cross comparative essay on GQ and 

Unseen (CST) 

Component 3 style Photoshop Activity- learners become 

aware of print softwares, growing confidence 

HALF TERM 

Practice Set brief – Introduce Projects- learners make 

evaluative choices and will revisit as the project develops 

Deconstructing model work Planning  
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Advertising and Genre 

Music Video Genre- learners investigate new genre terms, 

conventions and how they affect sequence and meaning 

BOOST- MV Representation- learners can make further 

inference and pluralistic responses to moving image texts 

END OF UNIT TEST- (Music Video Representation) (CST) 

Bond Promotional Material, Bond advertising- “now and 

then” - learners develop contextual awareness and make 

linked explanations 

Man with the Golden Gun theatrical poster- learners 

identify and make inferences around a print based 

medium 

No Time to Die – Marketing, Representation, Industry - 

learners port their skills into the digital and audio/visual 

campaign for modern Bond advertising 

No Time to Die – Audience, advertising in the pandemic, 

Industry links  

END OF UNIT TEST- Practical Film analysis (CST) 

Boost Lesson Film analysis- learners consolidate and begin 

to explore judicial inquiries of the moving image text 

TEST- Film analysis (Peer assessment) 

Planning 2 Planning 3 Mock ups - learners take low risk 

challenges and develop presentation/public speaking skills 

Mock ups Photoshop/Cloud based software Practice Creation  

TEST- Group and END OF UNIT TEST  

 REACT/Boost Lesson  

TEST- Individual Project outcome 

 

Knowledge 

• To be able to identify and explain media 

language, mise en scene, front cover features, 

advertising contexts and editing 

 

• To detail elements of Vogue “Malala” and GQ 

“Raheem Sterling” editions 

• To be able to identify a range of image, text 

and layout conventions from Unseen 

magazine ad Advertising elements 

Knowledge 

• “This Girl Can” Sport England Campaign, 

Quality Street “Regency” advert and Man 

with the Golden Gun theatrical poster 

(1974) 

• How to stage a breakdown of a print based 

medium 

• Z-shaped layout and Rule of Thirds 

application 

Knowledge 

• In depth understanding of contexts and 

framework around Vogue “Malala” and GQ 

“Raheem Sterling” editions 

• Expectations of Media Briefs and how they are 

assessed 

• Online and cloud based creative softwares 

Skills 

• Analysis of unseen texts  

• Application of basic theory such as Steve 

Neale’s Genre theory and Narrative 

Theories 

• Inference/ Reading between the lines 

Skills 

• Set Product worksheet revision and 

independent learning 

• Analysis and cross comparison of Set Products 

and Unseen products 

• Inference/ Reading between the lines 

Skills 

• Deconstruction, Joint and Individual construction 

of magazines elements 

• Inference/ Reading between the lines 

• Application of layout rules and components 
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• Polysemic reading  

Subject Specific Vocab 

Denotation, Connotation, Mise en Scene, 

Cinematography, Editing, Saturation, Platform, 

Immersion, elision and compression, symbol, sign, 

implicit, tangible, context, visual, technical and 

symbolic coding, performance, narrative and 

surrealist Music Videos 

Subject Specific Vocab 

Marketing and advertising, commercial, horizontal 

and vertical integration, golden ratio, Z-layout and 

Rule of Thirds, slogan, composition 

  

Subject Specific Vocab 

• Coverlines, Masthead, slogan, strapline, boxout 

puff/pug/ear, kickers, jumplines, dateline, 

convergence and synergy 

Assessment 

 

Sub-topic tests every 4-6 weeks 

At least one Cumulative Subject Test (CST) per 

term. 

1) Response to Unseen clip of Paralympics 

2) Cross-Comparison of Unseen Milk advert 

with This Girl Can (CST) 

Post-half term  

3) Response to Technical Devices in “Roar” 

(Katy Perry) 

4) Response to Representation in Bad Blood 

(Taylor Swift) (CST) 

Sub-topic tests every 4-6 weeks 

1) Ready Cross-ad comparison Analysis 

Practice (CST) 

Post-half term 

2) Practical Film analysis 

Sub-topic tests every 4-6 weeks 

1) Cross comparative essay on GQ and Unseen (CST) 

2) Component 1 Q1a+B+C on GQ Image, Text and 

Layout 

Post-half term 

3) Individual Project outcome 

 

 

Common 
Misconceptions 

“Media is an easy subject” 

“We’ll be making things all the time” 

Objectification is evil/ the Media is the source of all 

narrow depictions 

Film study happens in Media Studies 

Masculinity is muscular, anything else is gay 

Adobe is easy; Canva is too simple 

Wider Reading 

 

BBC Bitesize Introduction to Media 

Seneca Online Revision and Preparation 

Mrs Fisher’s YouTube Page 

Seneca Online Revision and Preparation 

Introduction - Advertising - GCSE Media 

Studies Revision - BBC Bitesize 

Magazines - Magazines - GCSE Media Studies 

Revision - BBC Bitesize 

GCSE Media - GQ (august 19 issue) - Media 

Language & Representation (youtube.com) 

https://www.bbc.co.uk/bitesize/subjects/ztnygk7
https://senecalearning.com/en-GB/blog/gcse-media-studies-revision/
https://www.youtube.com/channel/UCUKrxp4BcJrGLzmqAhCjASg
https://senecalearning.com/en-GB/revision-notes/gcse/business/edexcel/2-2-7-promotion-and-advertising
https://www.bbc.co.uk/bitesize/guides/z2p4qty/revision/1
https://www.bbc.co.uk/bitesize/guides/z2p4qty/revision/1
https://www.bbc.co.uk/bitesize/guides/zcpgdmn/revision/1
https://www.bbc.co.uk/bitesize/guides/zcpgdmn/revision/1
https://www.youtube.com/watch?v=5OzOZR72M3E
https://www.youtube.com/watch?v=5OzOZR72M3E
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Marketing: Advertising a Product or Service 

(GCSE) | Reference Library | Business | tutor2u 

Microsoft Word - GCSE Media Revision 

MAGAZINES.docx (wordpress.com)  

Cross Curricular 

 

Links to Art with visual coding, Photography for shot 
composition, framing and lighting. Links to English 
with decoding reading verbal code and constructing 
sentence and whole text level responses. Links to 
social sciences for the background contexts of 
adverts and demography of audiences. 

 

Links to English with cross-comparative writing. Links 

to History with 1950s and post-millennial contexts. 

Layout links to Art. 

  

Links to Art and Photography- layout and semiotic 

meaning construction. Links to social sciences and RS- 

portrayal of angel Sterling and the basis for his activism. 

Links to philosophy and ethics with Malala on the 

Vogue cover- themes explored around cultural and 

religious identity.  

https://www.tutor2u.net/business/reference/marketing-advertising-a-product-or-service
https://www.tutor2u.net/business/reference/marketing-advertising-a-product-or-service
https://geehealeyblog.wordpress.com/wp-content/uploads/2019/04/gcse-media-revision-magazines-2.pdf
https://geehealeyblog.wordpress.com/wp-content/uploads/2019/04/gcse-media-revision-magazines-2.pdf

